
Topic 1 – Social Networking Service (SNS) 
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Introduction 
• Facebook is now become a trend, especially among the 

students. Initially, Facebook is created for university 
student to share their knowledge and the latest news and 
also interact with each others well. But now, the users 
included was not only university students but others else 
like office workers and housewives. The number of 
Facebook user continues increasing globally and quickly 
becoming one of the most popular tools for social 
communication and entertainment. However, Facebook is 
somewhat different from other Social Networking Sites as 
it demonstrates an offline-to-online trend; that is the 
majority of Facebook friends are met offline and then 
added later. Thus, more people are get interested on 
doing Facebook research, included me too. 



Facebook in Malaysia 

• In the end of year 2008, there are more than 140 
million Facebook active users. Out of the 140 
million Facebook active users, 800,000 active 
users are in Malaysia. Facebook enjoys a steady 
growth in Malaysia, in which 45% of them are 
male, 51% of them are female and 4% unstated.  

• Facebook active users according to age group. 
Group aged between18-25 has the highest 
number of Facebook users followed relatively 
closely by group aged 26-34 and a significantly 
drop in Facebook usage could be observed in 
the following groups with increasing age.  



Selected Social 

Networking Sites 

Jun-2007 

(000) 

Jun-2008 

(000) 

% Change 

Facebook.com 52,167 132,105 153% 

Myspace.com 114,147 117,582 3% 

Hi5.com 28,174 56,367 100% 

Friendster.Com 24,675 37,080 50% 

Orkut 24,120 34,028 41% 

Bebo.com 18,200 24,017 32% 

Skyrock Network 17,638 21,041 19% 



Facebook use in Malaysia 

Facebook users for male and female in all ages in Malaysia in 

the end of year
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Facebook use in Malaysia 

Active Facebook Users in Malaysia
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Table X 

Predicted Population in Malaysia 2010 



Research Problem 

• The extensive usage has led to 

productivity losses and also strained 

relationships among users.  



























Ndubisi & 

Chukwunonso 

(2004) 

Malaysia Students Comparing TAM 

and TPB  

Multiple 

Regression 

Analysis and 

Reliability. 

Both TAM and TPB predict e-

learning adoption intention 

well, although the predictive 

power of TAM is more robust 

than TPB 

Ramayah  & 

Suki. 

 (2005) 

Malaysia Students Integration of 

TAM and TPB 

Factor analysis, 

Reliability, 

Correlation and 

Multiple 

regression 

analysis. 

The findings indicate that the 

TRA and TAM are valid 

models in the prediction on 

the intention to shop online. 

Attitude, subjective norm, 

perceived usefulness and 

perceived ease of use were 

found to be positively related 

to intention with attitude being 

the more influential predictor. 

TRA was found to have a 

slightly better predictive as 

compared to the TAM 

Lee 

(2004) 

Malaysia Individuals TPB with 

decomposing of 

attitude into 

usefulness, ease 

of use, 

compatibility, 

privacy and 

security. 

Reliability and 

Multiple 

regression 

model.  

Usefulness, ease of use, 

compatibility and security has 

a direct impact on attitude. 

And attitude, normative belief 

and self-efficacy has direct 

significant relationship 

towards intention 



Ndubisi,  

Gupta & 

Ndubisi. 

(2005) 

Malaysia Malaysian 

women 

entrepreneurs 

TPB  

PC 

Usage 

Pearson 

correlation 

between 

alternative 

dimensions 

of perceived 

quality, factor 

analysis, 

reliability and 

validity 

assessment. 

Perceived 

usefulness has 

strong influence on 

entrepreneurs' 

system usage. 

Perceived ease of 

use has no direct 

relationship with 

usage, but only an 

indirect relationship 

via perceived 

usefulness. 

Innovativeness 

moderates the 

relationship between 

ease of use and 

usefulness; 

perseverance and 

flexibility moderate 

the impact of 

perceived 

usefulness on 

usage. 



Literature Review - Theory 



Literature - Theory 

• Theory of Reasoned Action (TRA) 

    The intention to accept or reject a particular technology 
is based on a series of tradeoffs between the perceived 
benefits of the system to the user and the complexity of 
learning or using the system. This phenomenon can be 
reasonably explained by using the Theory of Reasoned 
Action (TRA) (Fishbein & Ajzen, 1975; Ajzen & Fishbein, 
1980).  

• The TRA proposes that behavior results from the 
formation of specific intentions to behave (Fishbein & 
Ajzen, 1975; Ajzen & Fishbein, 1980).  According to the 
TRA model, two major factors determine behavioral 
intentions namely: the person’s attitude toward the 
behavior, and subjective norms.  



Literature - Theory 

• Theory of Planned Behavior (TPB) 

     The TPB (Ajzen, 1985; Ajzen, 1991) is an extension of the 
TRA (Fishbein & Ajzen, 1975; Ajzen & Fishbein, 1980), due to 
the limitation of TRA to deal with behavior over which 
individuals have incomplete volitional control (Ajzen, 1991). 
Like the TRA, the TPB postulates that behavioral intention is a 
function of attitude and subjective norm, but TPB is added 
with a new construct, perceived behavioral control to account 
for situation where individuals lack control over their behavior 
(Ajzen, 1985; Ajzen, 1991).  

• Perceived behavioral control refers to the efficacy of the 
control factor in either inhibiting or facilitating the behavior. 
Control beliefs reflect the perceived difficulty (or ease) with 
which the behavior may be affected and perceived facility acts 
as an important weighting (Ajzen, 1991).  



Literature Review – Perceived 

Enjoyment (PE) 
• To explicitly construct the role of intrinsic motivation in TAM, van der 

Heijden (2003) introduces the concept of perceived enjoyment to 
explain consumers’ use of websites. This the extent to which enticing 
consumers’ enjoyment is perceived through the activity of using a 
specific product or service, rather than derives from any of its own 
performance consequences. Similar to the definition of perceived 
enjoyment, perceived playfulness, or fun, is also treated as an 
important hedonic factor antecedent to consumers’ attitude toward 
using a system (Bruner II & Kumar, 2005; Moon & Kim, 2001). An 
individual can experience immediate enjoyment or fun from using a 
specific system, and perceive any active involvement in using new 
technology to be enjoyable in its own right (Davis, 1989; Igbaria, 
Schiffman & Wieckowski, 1994). Prior studies of WWW and mobile 
commerce incorporate perceived enjoyment into the TAM to gain a 
more accurate prediction of user acceptance toward a specific 
source, primarily because a product or service used and associated 
with enjoyment contributes to the causal relationship (Bruner II & 
Kumar, 2005; Moon & Kim, 2001; van der Heijden, 2003). These 
constructs may significantly affect Facebook users’ attitudes or 
behaviors, and may provide a more effective means to predict 
Facebook continuance intentions.  



Literature Review – Attitude (ATT) 
• Previous empirical studies show that an individual’s attitude is influenced by 

various antecedent factors or external variables, which may be system 
features, training, documentation, compatibility, and user support (Davis, 
1989; Lucas & Spitler, 1999; Vijayasarathy, 2004). A stronger relationship 
occurs between attitude and behavior on the evaluation of an innovative 
technology in similar situations (Moon & Kim, 2001; O’cass & Fenech, 2003; 
van der Heijden, 2003). A favorable attitude is expected to result in system 
usage and unfavorable attitudes are expected to result in abandonment 
(O’cass & Fenech, 2003).  

• In this research, attitude can perceived to mediate the influences of the two 
beliefs and perceived enjoyment on the intention toward using Facebook 
and defines it as the degree to which an individual’s attitude is favorably or 
unfavorably disposed toward using Facebook. Further, Karahanna and 
Straub (1999) emphasized that the influence of user’s usage an E-mail 
system was derived from perceived usefulness bur not perceived ease of 
use. On the contrary to the studies of Burton-Jones and Hubona (2005), 
they found that perceive ease of use had an effect on users’ usage of Word 
processing. The objective of this study on users’ acceptance new CMC 
technology is to extensively understand user’s attitude change in a 
ubiquitous Internet of modern life. The study of factors influencing student 
acceptance and use of academic portals by Presley and Presley (2009) 
states that a user’s attitude toward using an intranet portal site positively 
influences the user’s behavioral intention to use the site.  



Methodology 

• This section describes the methodology 
used in carrying out the research. This 
section is very important technical wise. 

• Among the contents are:  
• Research model 

• Hypotheses 

• Variables and measurement 

• Population, sample, sampling technique 

• Data collection technique 

• Techniques of analysis that may be used 



Training 



A Word of Caution 


