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COURSE SYNOPSIS

This course is designed to introduce students to the research methods that can be used in most business research and other research related to the social phenomenon. The areas that will be covered includes, introduction to the scientific method, research process, ethics in research, research design, measurement, sampling, data collection, analysis, interpretation and report writing.

COURSE OBJECTIVES

1.
To expose students to research methods in business

2.
To discuss the process of developing a research proposal

3.
Expose students to the various research designs that can be used in business research 

4.
To familiarize students with the choice of research designs that can be used to achieve the proposed research

5.
To expose students to the various techniques that can be used to analyze and interpret data in particular how to use SPSS software

6.
To expose students to the characteristics of a good research report

LEARNING OUTCOMES

At the end of the course the students should have the following learning outcomes:

1.
To be able to explain the process of scientific research in business

2.
To be able to prepare a good research proposal

3.
To be able to identify the research designs that can be used in business research

4.
To be able to pick the right research design to carry out the proposed research

5.
To know how to use SPSS in identifying the right techniques of analysis, analyze the data collected and interpret the data

6.
To be able to write a full research report.

STUDENT LEARNING TIME (SLT)

	SLT
	Descriptions
	Hours

	Face to face Activities
	· Lecture

· Tutorial

· Cases
	28

10
14

	Self-Learning Activities
	· Independent Learning

· Revision

· Assessment Preparation
	34
14

14

	Formal Assessment
	· Continuous Assessment (Mid-term/Quiz/Test)

· Final Exam
	4

3

	
	TOTAL SLT
	120


COURSE EVALUATION
Mid semester exam


20%

Project




20%

Final Exam



60%

	*ASSESSMENT
	Course objectives
	LEARNING OUTCOME
	LEVELS OF LEARNING

	ProJect
	1, 2, 3, 4, 5, 6
	2, 3, 4, 5, 6
	K, C, aP, aN, s, e

	Mid-Sem Tests
	1, 2, 3, 4
	1
	k, c, aP

	Final Exam
	1, 2, 3, 4, 5, 6
	1, 2, 3, 4, 5, 6
	k, c, aP, aN, s, e


DESCRIPTION OF ASSESSMENT: 

Project (20%)
Students will be divided into groups of five people and they will be given a topic to research on. 

Mid-Semester Test (20%)
The students will be given a 1 hour test which is an objective test with 60 questions during the 7th week. The topics will cover up to 6 chapters of the text book.

Final Exam (60%)
The final exam will have 2 sections. The first section is an objective questions part where there will be 50 questions. The second part will have 4 questions covering identifying the right research methodology, model and hypotheses, and interpretation of computer outputs plus a question to test the understanding by asking the students to explain certain terms and concepts.

DESCRIPTION OF TEACHING-LEARNING METHODS: 

· Lecture

· Tutorials

· Presentation

· Library Search

MAIN TEXT BOOK
Schindler, P. (2019). Business Research Methods. (13th Edition), Singapore: McGraw Hill/Irwin.

ADDITIONAL READING MATERIALS
Berenson, M.L., Levine, D. M. & Krehbiel, T. C. (2013). Basic Business Statistics: Concepts and Applications. New Jersey: Pearson Education, Inc.

Bell, E., Bryman, A. & Harley, A. (2018). Business Research Methods, USA: Oxford University Press.

Cavana, R. Y., Delahaye, B. L. & Uma Sekaran (2001). Applied Business Research: Qualitative and Quantitative, Australia: John Wiley & Sons.

Field, A. (2017). Discovering Statistics using IBM SPSS Statistics. Fifth Edition. USA: Sage Publications.

George, D. & Mallery, P. (2016). IBM SPSS Statistics 23 Step by Step. A simple Guide and Reference. UK: Routledge. 

Hair, J. F., Celsi, M., Money, A. H. & Samouel, P., Page, M. (2015). Essentials of Business Research Methods, UK:  Routledge.
Hair, J. F., Black, B., Babin, B., Anderson, R. E., & Tatham, R. L. (2018).  Multivariate Data Analysis, Eighth Edition. UK: Cengage.
Kumar, M., Talib, S.A., & Ramayah, T. (2013). Business Research Methods, Kuala Lumpur: Oxford University Press

Levin, R. I. & Rubin, D. S. (1998). Statistics for Management. USA: Prentice-Hall International, Inc.
Pallant, J. (2016). SPSS Survival Manual, A step by step guide to data analysis using SPSS, NSW, Australia: Allen & Unwin.
Saunders, M., Lewis, P. & Thornhill, A. (2015). Research Methods for Business Students. Harlow: Pearson Education Limited.
Salkind, N. J. (2016). Exploring Research. New Jersey, USA: Pearson Education Inc.

Salkind, N. J. (2016). Statistics for People Who Think They Hate Statistics. UK: SAGE Publication.

Uma Sekaran & Bougie, R. (2016). Research Methods for Business: A Skill Building Approach. Seventh Edition. UK: John Wiley & Sons.

Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin M. (2013). Business Research Methods. Canada: South-Western, Cengage Learning.
COURSE CONTENT AND SCHEDULING
	Week
	Topic
	Content

	1 
	Introduction &

Research in business
(Schindler Chapter 2)
	· Why study research?

· What is research?

· What are characteristics of a good research?



	2 
	Thinking like a researcher 
(Schindler Chapter 1)
	· Styles of thinking
· The thought process
· Sources of Knowledge

· Understanding Theory


	3
	The research Process
(Schindler Chapter 2)
Ethics in Business Research

	· Purpose of the research proposal
· Researcher benefits
· Sponsors use
· Types of research proposals
· Structuring a research
· Evaluating the research proposal
· What are research ethics?
· Ethical treatment of participants
· Ethics and the sponsor
· Researchers and the team members
· Professional standards


	4
	Clarifying the Research Questions
(Schindler Chapter 3)
	· Research Process

· The Management-Research question hierarchy

· Research Process Problems

· Designing the study



	5
	Research design
(Schindler Chapter 4)
	· What is research design?

· Exploratory studies
· Descriptive studies
· Causal studies


	6
	Sampling
(Schindler Chapter 5)
	· The nature of sampling

· Probability sampling

· Complex probability sampling

· Non-probability sampling

· Practical considerations



	7
	Data Collection Design: Experiments

(Cooper Schindler Chapter 8)

Data Collection Design: The Survey

(Schindler Chapter 9)
	· What is Experimentation?

· Evaluation of Experiments

· Conducting an Experiment

· Validity in Experiments

· Experimental Research Designs

· Characteristics of communication approach

· Characteristics of the communication approach

· Personal interview

· Telephone interview

· Self-administered surveys

· Selecting an optimal method




	8
	Measurement Foundations
(Schindler Chapter 10)

	· Nature of  measurement

· Data types
· Sources of variation in measurement

· Characteristics of a sound measurement



	
	Mid Term Break (Week 9)

	10
	Measurement Questions
(Schindler Chapter 11)
	· Nature of measurement scales

· Response method

· Measurement scale construction



	11
	Measurement instruments
(Schindler Chapter 12)
	· Developing the instrument design strategy

· Constructing and refining the measurement questions

· Drafting and refining the instrument


	12
	Collect, Prepare, and Examine Data
(Schindler Chapter 13)
	· Coding and Editing

· Data Entry

· Exploring, displaying and examining data

· Frequency, descriptive statistics and contingency tables



	13
	Hypothesis testing

(Schindler Chapter 14)
	· Hypothesis testing

· Tests of significance

· Parametric test and Non-parametric tests


	14
	Measures of Association
(Schindler Chapter 15)

	· Bivariate correlation analysis

· Bivariate regression  analysis

· Multiple regression analysis


	15
	Report Reports: Supported Insights and Recommendations
(Schindler Chapter 16)
	· The written research report

· Components of a written research report

· Writing a report

· Presentation of statistics

· Oral presentation


STUDENTS’ RESPONSIBILITIES

1. Students are required to attend classes and tutorials at the registered slots.  

2. Students must read the relevant chapter/s that is/are listed in the course outline prior to attending class. 

3. Students must show satisfactory attendance in lectures and tutorials. 
PLAGIARISM

Kindly take note that USM and the School of Management will not tolerate any form of plagiarism by undergraduate students in their term papers, projects, dissertation, or examination. The American Psychological Association (APA) defines Plagiarism as representing “portions of another’s work or data as [your] own, even if the other work or data source is cited occasionally” (http://www.apa.org/ethics/code2002.htm1#8_11). 

Students may be guilty of plagiarism if they use someone else’s work as their own without citing the source in their work (report, term paper, dissertation, etc.). This includes direct copying, rephrasing, summarizing, taking someone else’s idea and putting it in different words, or directly quoting passages or ideas but citing the work as a general source. 
Please refer to the APA Publication Manual (2001) as a guide in citing and referencing other people’s work to avoid being accused of plagiarism.

The penalty for plagiarism is an F for the course, RM200 fine, and if found guilty by the University Disciplinary Committee, is ground for suspension and academic dismissal.  
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